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Why Should You Exhibit at The NAMA Show?  

The NAMA Show
Buying Audience

Top 5 Reasons Buyers Attend
The NAMA Show

•  The NAMA Show ranks in the 99th percentile for overall exhibitor satisfaction.

•  Almost 90% of exhibitors plan to rebook a space for 2024 and 43% of exhibitors 
     have exhibited at The NAMA Show 5 times or more.

•  93% of exhibitors feel The NAMA Show is important to their business.

•  4 in 5 exhibitors were satis�ed with their experience at The NAMA Show 2024.

•  3 in 4 exhibitors say The NAMA Show met key objectives for generating leads.

To Reserve a Booth Contact:
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Top Products Requested by Buyers
at The NAMA Show
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Learn more at
thenamashow.org

“NAMA is an amazing event to showcase your 
business to a vast demographic. While the event is 
massive, the entire experience is structured so well 

that you feel as if you're at an intimate event. 
Throughout the week you will continue to come 

across new and exciting exhibits.”
-2024 Exhibitor Testimonial 

vending • micro markets • kiosks • unattended retail
co�ee service • pantry • self-service
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Companies beginning with letters N-Z
770.432.8410 ext. 156
kburke@namanow.org
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Companies beginning with letters A-M
770.432.8410 ext. 109
aoshea@namanow.org

Source: The NAMA Show uses Explori for the post 
event survey to gather data and insights from 

participating attendees and exhibitors.

of attendees have a
role in purchasing decisions.

91%
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4%
Sustaining

7%
Supplier

9%
Broker

69%
Operator

4%
Distributor

5%
Consumer

2%
Other

May 7–9  •  Las Vegas, NV
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